MS Monetizing Connected Products and

ASSUIATES  [Riaaiis

By Tom Kerber, Director, Research, Home Controls and

Energy, and Maia Hinkle, Research Analyst 4Q 2014
Synopsis ‘ Interest in Smart Energy Service
Business models for . . .
connected devices in Willingness to Subscribe to Smart Energy Service

the home present a (U.S. Broadband Households)
challenge because 80% 1
most consumers will
not pay a monthly fee
for remote monitoring
and control. This
report examines the
different monetization
strategies that can
drive revenues for
manufacturers and 20%
benefits for
consumers. In
addition, the report
reviews revenue
opportunities that can
be derived from
partnerships with
different industries
that can benefit from

data and controls from 0% -

smart products and $9.99 per month $4.99 per month $2.99 per month
services. © Parks Associates

Publish Date: 4Q 14 “Monetization is a key competitive element in the smart home market," said

Tom Kerber, Director, Research, Home Controls and Energy, Parks
Associates. "Connectivity opens up many new possibilities that use smart
products to enhance the value chains of different industries, unlocking new
value and enabling participation in new revenue streams that are not directly
funded by the consumer.”
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